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After discussing some issues pertaining to the serial publication of Ada in Playboy, the magazine’s senior editor, Robie Macauley (1966 to 1977), wrapped up his letter to Vladimir Nabokov with a more intimate touch: “I have several times intended—but failed—to write to thank you for our very pleasant conversation that afternoon on the terrace of the Grand Hotel des Salines. It was so delightful that it changed one of my basic maxims, which is: one should make sure never to meet in person the author of one’s favourite novels” (November 20, 1968; Nabokov archive, Berg collection of the New York Public Library). Not only was Nabokov a great writer and a perfect stylist, but he also possessed a charm and intellectual breadth (he was aware of all these qualities), which he did not hesitate to use in order to impress (or “seduce”) his intended business partners during their personal communication. On the other hand, as his and Véra Nabokov’s published and unpublished business correspondence demonstrate, over the years both spouses acquired and mastered great negotiating skills. The writer often required and ultimately was getting from his publishers the maximum benefits out of every book deal he signed (especially, after Lolita became an international bestseller), demonstrating an iron-will along with a distinct understanding of the economic mechanisms of the modern book market. What is more, Nabokov advised his own publishers on various advertising techniques and strategies which, he insisted, they should use in selling his printed matter. The aim of this paper is to explore Nabokov from a peculiar perspective: as a self-promoting and protective literary agent through his dealings with the contemporary publishing industry.
