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Questions are used by speakers not only to seek information, but they can also be used to engender other kinds of social activities. In this paper, I investigate the pragmatic function of question use in Russian TV commercials. Analysis of the question types found in my data will be examined in the framework of a Transactional Discourse Model, proposed by Olga Yokoyama. This cognitive model views communication as a process of relocation of knowledge between two interlocutors – the speaker and the hearer. These interlocutors are represented by two distinct sets of knowledge. I demonstrate that besides usual question functions, such as the use of questions as attention-getters, requests and conversational strategies to involve the listener and maintain rapport, there are other functions which are employed when the speaker for some reason only pretends that s/he does not possesses the knowledge in question. The discourse situations under which such questions are uttered reveal formal similarities to other types of discourse deviations, such as manipulation. That is, questions may be used strategically to control and manipulate the audience: the impression is created in the mind of the viewer that they themselves want to know about the product, and furthermore that they actually need it.

