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Advertisements are suited to language teaching because they provide excellent models of authentic language use. Being short and entertaining they offer examples of grammar in context, and increase student motivation through enhancement of their personal experiences. They can be used to teach receptive and productive skills.

This poster focuses on the use of newspaper and magazine advertisements to teach imperatives and comparatives in a beginning level BCS class. In addition, the poster shows how the samples of newspaper and magazine advertisements from Bosnia, Croatia, and Serbia illustrated the linguistic and cultural differences among the three countries.
