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My paper focuses on the tropes, subtexts, and intertextual links of the 200-episode television dramedy Ne rodis’ krasivoi (Be Not Born Beautiful, 2005), a remake of the 1999 Colombian mega-hit Yo soy Betty, la fea. My analysis of this immensely popular television series will begin with a discussion of the aesthetic and cultural status of the CTC-television channel that branded itself as “The First Entertaining” television network and that screened Ne rodis’ krasivoi. I will then discuss the success of the Russian remake of Yo soy Betty, la fea both in terms of globalized television exchanges and of this particular telenovela’s thematic construction. In my analysis of the “Russification” of this Colombian televisual cultural artifact, I will consider how such elements as locales, character portrayal, dialogue, and plot contribute to the creation of the new Russian “televisual national identity” and a new character type (labeled by the show’s producer, Aleksander Rodnianskii as ofisnyi proletariat, “the office proletariat”). I will also argue that, while re-articulating the original show’s dichotomy of beauty and ugliness, Ne rodis’ krasivoi offers a therapeutic vision and melodramatic reconciliation of two Russias: pre-Putin (coded as “ugly”) and Putin-era (coded as “beautiful”). I will demonstrate how – while adapting the original series’ formulaic nature (with its prerequisite melodramatic excess, rigid characterizations of good and evil, moralistic narratives, and fairy-tale happy endings) – the Russian dramedy also engaged a number of stylistic and generic formulas familiar to Russian viewers, such as Russia’s recent discourse of glamour and the aesthetics of Soviet comedies and family melodramas. Ultimately I will argue that, although remaking an imported show and adapting a foreign format, Ne rodis’ krasivoi has not only become a successful, specifically Russian show, it has also epitomized the Putin era’s “positive national agenda” constructed through the medium of television.

